venen 1 vas wme, pesiaes my
mum’s home-baking, the only
cther nams v svar sssociated with
baking ves the ubitigious Mr
Kipling... read mora

Lyons Launch New Coffee Bags

In today’s tight economic times, a
cost-offactive coffes product that
hopes to replace Starbucks in the
heart of the nation certainly... read
more

Refreshing, destinatior
herbal teas

Being a bit of a herbal tea fan, 1
vs eager to try Lipton's new range
of infusions. I am the... read more

nspired

A Matching Cama

As the British game season
approachas, Westminster Kingsway
Collags - London's pramisr catering
college got together... read mor=

Shiprassat-aha oSe-over=---
sugared frapuccinos just... read
mare

Buen Appetito... fabulous Italian
eats from Fattoria La Vialla

In these times of cradit crunch,
don't splash the cash. Save your
enniss. Instesd of taking... raad
mor=

Filippo Berio Olive Oils

wa've all heard how healthy the
Mediterranean diet is, and it's nat
just down to copious amount of
pasta that our continental... read
more

CHERRY
Alght and wlashng
minn e cs drink

Cherrygood is a new range of drink, based upon, you guessed it, the noble
cherry. Montmorency cherries trump other superfoods such as pomegranate,
blueberry and cranberry by containing more antioxidants and melatonin,
which can help fight heart disease, prevent memory loss, delay aging and
even improve your sleeping patterns. And best of all, Cherrygood tastes
verrygood

Al present there are two varieties: Cherry and Berry and Original Cherry, both
packaged in bright, cherry-coloured cartons with graphics that scream down-
to earth, simple and natural. Cherry and Berry is a mix of cherry with
raspberry, blueberry, blackberry and blackcurrant. The texture is surprisingly
thin and the general taste doesn't seem particularly extraordinary. Although
sweet and tasty, the blackcurrant flavour overpowers the drink, making ittaste
more like a posh Ribena than a subtle, fragrant, healthy drink.

Although Cherry and Berry blends right into the background of other fruit juice
cencoctions, Original Cherry stands out. This drink achieves something that
most other cherry products do not it tastes of cherries, not cherry flavour.
Although itis the same thin texture as Cherry and Berry, it possesses justthe
right balance of tartness and sweetness that make cherries such a treat, and
it doesn't leave your mouth dry afterwards either.

At£1.39 a litre, Cherrygood is only slightly more expensive than other long life
fruitjuices. And considering the cost of cherries, it seems rather a good

price. The only downside is that itis a juice drink, not pure juice, which is
because water, concentrated fruit extract and citric acid have been added —
but no sugar. Overall, Original Cherry is a success —it has the advantage of
being good for you while tasting great, as well as not breaking the bank,
which means it can be enjoyed by the health-conscious, wealth-conscious,
and the sweet-toothed.




