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Cherrygood is now being launched nationwide. The humble cherry has
been widely documented as having a multitude of natural nutritional
benefits that transcend the generations from gout to muscle recovery. In
particular, the juice of the Montmorency cherry contains powerful disease-
fighting antioxidants which have been linked to heart health benefits that
reduce inflammation, tetal chelesterol and belly fat. Want more...? Cherries
also contain melatonin which can help regulate natural sleep patterns,
reduce jet lag, prevent memory loss and can even delay the aging process.
Cherrygood is available in two varieties - For purists there is Original
Cherry and for those who like to mix it up there is Cherry and Berry which
is packed with the same cherry goodness with a cheeky blend of
blackcurrant, raspberry, blackberry and blueberry. And, of course, as
Cherrygood is so goed, all ingredients are 100% natural with no added
sugar, additives, or preservatives. New Cherrygood Original Cherry and
Cherry and Berry (RRP £1.39 for 1litre carton) is available in most ASDA,
Sainsbury's, Tesco, Morrisons and Waitrose stores.

Sara Lee has unveiled its relaunched Brylcreem range ahead of a multi-
million above the line campaign fronted by yet to be announced 'Brylcreem
boy'. The new range, featuring a new logo, is set to hit shelves in the
auturnn and will include three new preducts Brylcreem Cream, Clay and
Extreme Gel. The WCRS designed campaign is planned to be unveiled next
month and will feature a new face to front the campaign to replace David
Beckham.




